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! "Having a

teachable point of view is both a sign that a person has clear ideas and values and a

tool that enables him or her to communicate those ideas and values to others.” (Noel Tichy with
Eli Cohen, The leadership engine, 2002, p. 62)
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4. Class Overview

Category Week Overview

Intro 1 2= AFEHO| CHE ATH

Science 2-3 PRO| E28 & = /U= SILIo| 1fsto 2 A AlEZ|SHAL Robert
Cialdini®| Influence H&ln} 288 AmELCH

Trends 4-6, 8 PRO| &t O|2iel EHE = ZE2AQRITI? Seth GodinO| A|A|S}
= E#lE, Truste} Authenticity@| O|fF, 12|11 Bloggingof C{
of AL}

Mid-Term 7 =ZHA}

Tools 9-12 PRO| H3Y FO|ME O|H 7|0l AER2|QF AKX, 22|
1 97| oMol A= CA/MAIE HAYH2SZM Atat
o 7I=0 oisl &M=Lt

Final Presentation 13 XE Holm Yx

My Future 14 PRO| EAE0| CHS| AMEE B St7|E TS, ZHXte| #HE|
Of/ofzfof CHsi Y5t Cizlst= AlZtE Z=Ct
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5. Evaluation
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6. Weekly Class Plan

Part 1: Introduction

Welcome to the Class!
Week #1 (2008. 3. 7): Course and People Introduction - A small practice of “Conversational m0|X| | 6
Conference”
=gof oot HERHQl 74 M2E Oldidts AlZte #A 2 AYLCL +=YAIZHo o2 =0
7 2 ol

—
Zsta E0o5tA E Conversational Conferencegf= ZHEtsh B

Part 2: Science - Influence as a Psychology of Public Relation
20051771 X|, M= PRO| 2ASIA LIOF information business2fl A 2tsiH s tSL|CH S2H0|A
b

Eo| Hl=YA/O0tAE FEE SJUA 'Zel=(informing, again!) A2z W25t Z0[X|Q. 0|2{%t

Mzto 2005 'MEo| Alz|sH (Influence by Robert Cialdini, Influence)O|z2} HotEHA, 22

1, 3 8 7t A O0|=2| Of2| =LA &2l Principle of Persuasion (Robert Cialdini W=7} C{

HZ2 Y= Influence At Work, IAW ZI&l) {340 FOSIHA, HIPASL|CE A=, PRE

InformingO| OfL|2} Influencing®L|C}. =&, PRO| ¥ 2.02| A|CHO|| CHz}(conversation)Z H} 0
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"There's nothing so practical as a good theory” (K. Lewin)0O|2t= Z0| /XL

practicalo|2= & CHO| Afo|o] TAS ZZSIXIDH M7t E7|0f of EROIM F280 e
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Week #2 (2008. 3. 14): Influence 1
Qlf, InfluenceE &0}0F St=71? PRI} Influencel| &A= F 07} MEXZFOZ N Influencef|
7128 fx= FAQTE? JHE J7|12X0l #A o 2 M Reciprocity?t Liking Principle2 £310|1, O]

9| implication2 Fa0I7}?
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Assigned Reading:
HE BH2AHHY). M50 &, (2006, HFEYO.

Ch.9: ME9| 7|= 7 - Oi=(contrast)| HZ

=~

ZHE XZCjL(0[ef9). 452 [t (2005. 21M|7] |2) HO0|X| | 7
T=EZ
MEo| ¥ 1 4340 8y
MEo| ¥xl 4 7ol WA
E BHEQTY). 25| 2. (2006, FFEAO).
Ch. 4. ME59| 7|& 2 - X|EZ(Obligation)o| %l
Ch.5: 59| 7|& 3 - AZd(Connectivity)9| # %]
2lME AHIZ(YFE DY) OFRS| 7= (2006. EHE),
OF - SLEO| UI0| @E ORE: ARZSIASO| TS OtRo| HFHLIZ (pp. 345-378)
Recommended Reading:

ojH . sHROlO|A IR & Ss MEFE 24, (2005 CLHETH

Week #3 (2008. 3. 21): Influence 2
LIHX| 4| ZFX] ®%l, Consensus, Authority, Consistency, Scarcity= £910|11, 0|Zd0| PRO| &t=3d}
ol
AN

=0
= Q0= FAe7I? O|H| o] ol 7ix|e| HAZ HEA AEZ + Us AYUW?

ZHE XLL|HO|29). 452 o2l (2005. 21M7| §2)
HEo| ¥y 2 YByol Yy
MEo| BH 3 AN S0 ©A
MEo| #x 5 Ao A
MEo| #H 6 5o B
TR YESAICe MEHY
Recommended Reading:

ojH . sHROlO|A IR & S MEFE 24, (2005 CLHETH
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Part 3: Trends in Public Relation

Week #4 (2008. 3. 28): Seth Godin and PR — Meatball Sundae
147X EYEE MOA ELCL s X 1024 2F. Seth Godin0| HA|st EHEE QOFst=
20| oft|zt, Seth GodinO| KAl EHEZE 2310|11, 1Z40] 'PR 20" EMEQ| O 2|07t

=X & 2HS|OF TfLICt. 2HE = Creative Presentation Techniqueg S38iA otAH & A LICL

Assigned Reading:
Seth Godin (2007), Meatball Sundae, Part 2: The Fourteen Trends (pp. 49-176)

Harold Burson, A matter of definition (2008. 1. 8) @ Harold Burson's Blog (http://www.burson-

marsteller.com/Innovation_and_insights/blogs_and_podcasts/harold_burson_blog/default.aspx)

Suggested Reading:
= YARE, AL YA (2007). 7| A A 209 AAN T

ZEI® (2008). O|R2=0]: LH7F SHO| M= Mz=2 BHe 0ok

Week #5 (2008. 4. 4): Authenticity and Trust
XLt Z= Seth Godin0j 0|0, Web 2022 QI+ PRAIQIO| HIgE AMIHE T, PR Trendo| 2 120

CHoll =2l3t= AlZh

Assigned Reading:
The Authentic Enterprise: An Arthur W. Page Society Report
(http://www.awpagesociety.com/images/uploads/2007AuthenticEnterprise.pdf)

/ Part One: The Authentic Enterprise: Relationships, Values & The Evolution of Corporate
Communications

/ Part Two: The CEO View: Opportunities & Challenges for the Senior Communications Executive

Paul Gillin(2007), The New Influencers: A Marketer's Guide to the New Social Media
/ Putting "Public” Back into Public Relations (pp. 123-138)

Edelman Trust Barometer 2008
http://www.edelman.com/trust/2008/TrustBarometer08_FINAL.pdf

Richard Edelman’s Presentation in Davos - Edelman Trust Barometer 2008 Launch Video. Part 1
(Youtube) http://youtube.com/watch?v=gKflAaQtjhM
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Gurnek Bains et al. Meaning Inc.: The blueprint for business success in the 215t century. (2007.
London: Profile Books).
Ch. 7. Inside-Out branding (pp. 179-200)
HO[X| |9

Week #6 (2008. 4. 11): Conversation and Blogging

X2 =0{Qt PRE Marketinge 1T H5 X}7| XtAZ conversationO|2t AT USL|CH
O|2{%t conversationOf L3 LotEl, 0|2 AFMO|M 7|2l blog(corporate blog)of Chsf =
= =

Assigned Reading

Cluetrain Manifesto 95 Theses (http://www.cluetrain.com/)

Tim O'Reilly. Remaking Advertising as Conversation
(http://radar.oreilly.com/archives/2005/05/remaking_advert.html)

Steve Rubel. The Future of PR is Participation, Not Pitching
(http://www.micropersuasion.com/2007/06/the-future-of-p.html)

Joseph Jaffe. Join the Conversation. (2007. NJ: John Wiley & Sons, Inc.)
Ch. 1: Talking "At" Versus Talking “With"
Ch. 2: The Many-to-Many Model

Ch. 3: Can Marketing Be a Conversation?

Dan Gillmor. We the media: Grassroots journalism by the people, for the people. (2004. CA:
O'Reilly Media Inc.)

Ch. 6: Professional Journalists Join the Conversation

Robert Scoble & Shel Israel. Naked Conversations — How blogs are changing the way businesses
talk with customers. (2006. NJ: John Wiley & Sons, Inc.)

Ch. 10 - Doing It Wrong

Ch. 11 - Doing It Right

Ch. 12 — How to Not Get Dooced

Conversational Conference with a Guest Speaker 1
Junycap?| Corporate Blogging Case Study

Junycap.com 2 Z LTl Of &S| O|FCH £ H2 PRYAS| mtel S=2AHYLICE AT Of
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EfX| 99| Interactive WOM(Word of Mouth) EfAI L AEIO| St [fEHO|H, EZE Gl (bloternet)
A3 £2HO0|1, #HE|0 2FI(careerblog.scout.coknOfAs MEEZAHE =SSt U7\ T

o

=]
Lich. of®ar Zajoto| ofs/9i7|@e] THE|A 220l Wyo|D, ol 9i7|@al, ojclof 2
ZEHMES SUYSLICL DT, HPY INYYLY, 3743 PR OHHO|, SXHFARL Sof

A
n
M Zoel, teAsA S2EXY g, = HARUA MM E 2F}SLIC

Week #7 (2008. 4. 18): Mid-term Exam
SZHAL I3H3F 7f0|EEf°._|% M= SX|

Week #8 (2008. 4. 25): Social Media and Corporate Media / International PR
At Fob 22 AZddo|M, &4 O/C[0{7F PRO —’Fﬂ e I A2(1, 52780 Hj7t=
H3S

7| OIC|ofof ois HmELICh =% SERAME d SE0| Ciet Aol& AHLE g
L|c}.
Assigned Reading:

Debbie Weil. The Corporate Blogging (2006. Portfolio-Penguin Books)
Ch. 5: Should the CEO Blog?
Ch. 7: Top Ten Tips to Write an Effective Business Blog

Paul Gillin(2007), The New Influencers: A Marketer’s Guide to the New Social Media
The Origins of Social Media
Corporate Conversation

Small Is Beautiful

Conversational Conference with a Guest Speaker 2

A PR Story from an Insider: 0|58 ™ CHL O|AIHNAIA E= CHR2| sle] &
2R} 2 7YX D, S2HS 52 MR %2 7|2 gl Hez 2QUcLh ste 2
ZYSIE ELICE SHX|2, Oj=2| 80% O|&f0o] 2= OHI0A ¢ =

SO XSots e2 & Y2

U
e
fo
3
?9
p
o
omn
o
b
ﬂl9i
e
fo
AN
30
>
I
=]

OtEAlE XE2 3 AHF7ZE gloey, =28 FIME IS0 A el PRE T BE
AE O M2l olsE AFRAES ZAIL, Rl dfel PROY| Cigt 4ot O[0F7|& 1%t
YL Olss flEE2 e 250l ROXHEA 153 S ROtFAE X=z7t 25 GofT A
= EHZA o714, 7|Y9E HEl, LEURS =AE S 'S e 719's 20 SEHFH
At
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S8 FINE2 1982 3 MYARCZ THR7|2=FHO| QA5 2000 H O[AL=Z
3 t HE2 18d S R0 ZFSAEM 5 F JhX] LT StalEL T
£ otbt= 42T =gl HIMYLICL 2Lt t7|Y SoME 7t
= 7||0|H, Xlgk ool L0 Hlof dielsl E&5s O HIHeR
U 71g2 8l & 2UCh O fI¥E2 e s8R FHYOIME YLt S =Hatet
<]

of SalLtet 7ol HolZEIt WA, Oy SalE O MO 22218 52 +

o o o
o f

g0 M
mo mr rjr

A@Lct.

52 He AMCietn WHANE ZYULIAIT SHASCHS AL CIAZ0A SHS AArste]
£ SASHLCE U2 389 ZTEHHAO|IE Hill & Knowlton1t J. Walter ThompsonS0|AM H4+E
AN, OHAY SEMXL X[B), 7|Y BE2| &(F Ot=HE|, LA =H), CHHQI(0f2] Eat
O|M) & PR 20Fo| E2 MAESZ N&ES| B, i AAZ|E LCh AN, =)
SO0lA PRE Zolsf AN LTt

Week #9 (2008. 5. 2): Story 1
AEE|7F PROIAM &f SQ%tX|, 2|1, 2 AE2|™E0| H=LIANA O F=2 ROIZ=X]
Of CHsf &m&L|Ch

Assigned Reading:
Storytelling that moves people: A conversation with screenwriting coach Robert McKee. Harvard
Business Review (June 2003. R0306B)

rot
>

MEo| upg: AE2|E2/(2003. OfRE|EE)
Aej2EH 232 (G4 Asl, g8 121 AlL2|emT| (1998 Do)

Conversational Conference with a Guest Speaker 3
Learn from the Movie Industry - g3} Z2 5 A S=MHUH2 ZA|D
2EdlE g 3 X2|of AGBX|TE, Web 2.09| A[CHe| PROIM AEZ[2] SRE2 HS HMIL
1 UL o] 22 gt Z2rAQl eEddar eH F=tofMe] AER[7E RARKIE CHEA
ELch @slojAo AE2(0| Cht 0[0F7|S FSIHAIREE E£ 0|fL Thad| B0l E&
Z0| oLzt AEz2[gh Fof Aol H = el O[of7|E =1, AH7(0N

A

“ t : 2|7t
PRO| EHEE:= HTHO| HE8Y A2 FAAX|Of Oz &mHET| ?ot AYLICH

« —

1, s=Mn oietd 95 st JAPESE
o
=
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& TV)O|AM B3t Z2FY MS22 ofash HA o9 F S, tHH Movell Catch MeE A=
57| = MEL|CE Story consultant?l FZ|AEDT EZ22| <43, F& |10 AlLE| MT|> H

o
Ao, SLAHRM 22 <zH9 FY7E>2 HUYI|E YSLIC

Week #10 (2008. 5. 9): Story 2 — from Branding Perspective

OIS0 2E2] YOl 2= 207t FAAX|Of T M2 AEO| WZS dHFLCH

Seth Godin. All Marketers Are Liars — The Power of Telling Authentic Stories in a Low-Trust World.
(2005. Portfolio) — HATHOAH EH= MEZH AXNYYO|)O| LItAUS.

Conversational Conference with a Guest Speaker 4

Story Branding from Z 53 Dream Company C{i#

The Dream Society: How the coming shift from information to imagination will transform your
business. Off 2 1-240] X|LtEH &5 TISHA| Zot MO| &= ZL7F A4, = O A2 '
K= Ot EHet: 108 gAH ZF=ostH MEs ZSUCh e 109 FQl 1999 Ent39|
Rolf JensenO| W O M2 MO X|Z7tX| OtF 912totn, FHAEroE MLICh. 7t O[Ok
Sl= Dream SocietyOf M AEZ|= 1R &%t d&E BfL|CL (Chapter 2. The Market for Stories

and Storytellers)

ot

Rolf JensenO| HIO=A0| M-& ZHAME 3|A7t Dream CompanyL|Ct O|'22 Dream Company2]
ot CHEQl HAES AMYES EA|LD Story BrandingO|2t= XS 22 Conversational Conference

485 MY EZ2 o= 2(MX[ dsd FelLel O E B3Y 4F & OHAHE &
Mk <}

g2, o= OHAH g2[(MASOK)S| o|dE Yot |= aLCh

Week #11 (2008. 5. 16) — Creativity, Improvisation, and Messages
MessagingO| CHSH B A EL|Ct. OFZ2{, improvisation techniqueO| O] | creativityQ}l message

of AZ0ol & = A=X[0f| sl ZHEHSh exerciseS Soff 2Ol & AYLICH

Assigned Reading
Hoh Kim. From “Orchestra” to “Jazz" Approach: Improvisation as Web 2.0 Conversation Imperative
(http://hohkim.com/tt/219)
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Conversational Conference with a Guest Speaker 5:
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Week #12 (2008. 5. 23): Art of Apology

K| 101H47H1998-2007), +=E2 ¢[7|2e| ZEHEE 222 fl712el A
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Assigned Readlings:

James Lukazewski (2006). Who's Sorry Now? — The Growing Art of the Apology
(http://www.e911.com/monos/articles/print/Strategist,%20Who's%20Sorry%20Now,%20Winter%202
006,%20Elsasser.pdf), The Public Relations Strategist (Winter, 2006)

Keith Michael Hearit (2006). Crisis Management by Apology: Corporate Response to Allegations of
Wrongdoing. Mahwah, NJ: Lawrence Erlbaum Associates, Inc.

Ch. 6: Apologia and Organizations: Retail, Manufacturing, and Not-for-Profits

Doug Wojcieszak, Jon Banza, & Carole Houk (2006). The Sorry Works! Coalition: Making the Case

Hoh Kim © 2008
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for Full Disclosure. Joint Commission Journal on Quality and Patient Safety
(http://sorryworks.net/pdf/Sorry_Works_White_Paper.pdf)

Three Step Disclosure Process (http://sorryworks.net/threestep.phtml)

Conversational Conference with a Guest Speaker 6:
ABMUE ™S JIxte| EYORE FTY 43

Hels J|RtHe AGAE J|Kt2A EfOHtE ALEZL SMSIRE SRo2 DAl 1 RojA 13
db 142 SO HF XS 319D, 1 0|LO|E KZHoR WEsle] HE FOSH OEE 52
SIRLC & JXtHORSE HE AXE s10A AH HSS A £HS sjwoz 0[op]

Week #13 (2008. 5. 30): Final Paper Presentation

Your Show Time~!
Week #14 (2008. 6. 6): 252 =7t

Week #15 (2008. 6. 13): PR Trends and Your Future — Opening Space for You
OFX|9f =YL Ch of 42 Hot 227|0M a2t O|0F7| & L0 X} ghL(Ct o St7

|
Oj2{ =20 Aol 2 PRO| Trend & NS W, O|F o2f=z2| Bl HENE 28 22

Ot action 2 F& £ ASNR?

Assigned Reading:
Seth Godin. The dip: A little book that teaches you when to quit (and when to stick) (2007.
Portfolio)

ChL e SA(AYES). =22 0|247t 2L (2006. ot=ZH L 2)

Suggested Reading:

Allen N. Weiner. So Smart But... (2007. John Wiley & Sons, Inc.)
Ch. 7: So Smart, But Isn't a People Person
Ch. 8. So Smart, But Lacks Energy and Passion and Drive

Hoh Kim © 2008
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