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“I remember, I was on a visiting committee at MIT, and these students tend to think they're going
to be successful because they're good at what they're doing. But in fact, a large barometer of their
success will be how well they can communicate what they're doing. Not just to the outside public,
which most scientists don't necessarily have to do — though I think that's important, too — but
within the field, or to your company. It isn't just what you do, it's often how you present it.”
(Lawrence Krauss, Author, Physics of Star Trek, SEED Nov./Dec. 2007)

Course Focus

= T2 AR AFE ALO|Of| CHEE Z|=2M HRUAHO|MEL 2|HdS CHEA ELICH "Atolof Ciet 7|2 2
= dX|(politics)of| TS AJL|C & X el 20| glof'etn e &= JUSLCH oot 22| =2 25
of d5= W= ZOol2tH sHYULICE SHXTE e Yote= ARSI #Al=M FX[of 20| QUCHH CHA| ot
Hodzis) =2 LLICE QIZtol2hs BHAHAR)ZE HeiFEXR A2 'At0]'9] 5&0(7] WE/JLICE FO{2| person
Olgt= CtHol= A=0|M2e| 7tHO|2l=s £& A0 UL SHX[Q. 7HHO|ZH THE AFE ROl AHO[Of CHEH Q140] QU
7] 20 A= AYLICE F Ol =7= AR AO|9] EX2ZRH XREE == AUASLICL

§ oroF & AYLICE 8F0f 2N

OF

2 400l xEL 22|7t 2HEQ H|H(positive political powenS 27| ¢
r

O
€2 2 M 7K FHE OEA 2 AYUCh

#1. INFLUENCE - 22|= S0 oo A 2 AYLICL Atglde[atit & Jg8n 45 Z0roA 71 ¢

80| BO| El= A2 of2|=Lt FECHste| EHE X[YC|L(Robert Cialdini) m=L|CL. 1o 2|

(million sellen)Q! <Influence>= 2Z|LIZIOAE <MHE9| ME|E>0|2 HE2oE HALD| ZLHOA{TE 184 Tt

A EREUC Of M2 HE[StoA L2 600 & FQto| ME|st A7t ZIE T A8AM U2, 25 O
x

O o
ZtXIel BA S Fotn AFUCH fEl= oA 7HX| ¥E S 2F dEHEA =21 EESHAH 2 AYUCh

>_>L-||I_I'Er

(]
——

-v-

#2. LISTENING - A7 LAO0[80|= Ul 7tX| 20F7F JAFLICE 47|, 27|, ¥3t7|, =7]. 0 W ZHX| 20N =
71 7FE o3 7Z|=0|BAM JHE AMES0| AMZE MX| Y= ZOi0|7|= LT} ':7|°I 7|=0[2t B HO
2o 2dE 7|20l= A0 otL2} Hifeez Stog AHile| O|0F7|& St=& PtEs 7|EYLC et E&E
Ol 7|2 | Z=QTL|CL Ol &7 =oto|= QA 227, 13| A9| Executive Creative Director, Al-27|X},

% — - —
BE, ARUAOY HEHE & =Hot0 EE51 == 95S ot 2 AYLICH

YO ool Bl 2 AYLICE Ol Xt

#3. DISCLOSURE — O}X|2}© 2 22|= bad newsZ 7 5L|# 0| M3} H
b, Aol #XE LE5t= Atdi(apology)Ql

7| RAS ==(self-disclosure)st= AEE|EIZIO| HEf| E|7|E &
HE 7t E[7| = ghL|CH

Ho|X| 2/ 4



Syllabus: Science Communication & Leadership(Bis422/810)
Fall 2009: Hoh Kim

Course Materials
Required
x EHE X|2C|Y, 452 A2lst

O
®x EZHE X|€C|L, L0 SEAERQ, AE|E OHEl, 259 o2

1%
N

Recommended
x HNYPL 70| &, X|Fok At ofZ2[X| ofet
x HME 2|0E, d3Tt AHRESl FX|E 101
x zlold, mag

® Dorothy Leeds, The seven powers of questions: secrets to successful communication in life and at work

Course Requirement and Evaluation
% Mid-term exam(40%)
% Q-S*(40%)
®  Others(20%)
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