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Requirement 1: Weekly Insight Paper(WIP)

250 1357k FRFALAL 713S Alesta 113]e] AA R £ FolAe
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Requirement 2: Final Term Paper

it

>, <HlobAEA g QAL HEl> F, S Adstel §17lze] 24 Hol¥ S 2
. NRAoR dolH At thee] AGE EFAAE T

29 HE 4F BAEE, 9H 2 F ga)

CI T iy =
. AES S8 vehd S stakeholder(Z719, AIRWIEAl, A 5)e] wES/tHA S E]
9719 ol Ee Hed A uEe B4 2 lrlelE

o
=
(165) Fdell A Hx/9a4 I8

44, Fe 4o F @ 7S ASEAR el A B 59
Aol gl Abghe Belo] 22z dhobd gl ANtelor @) A A%E
—L

7Asto] Zle] QAL EE Al sfoF ¥ (data dump= AHEEH

Requirement 3: Class Discussion Facilitation
el golAs e gakel, 1 o wAE dw, WY Wee 2of B
o5 HlFOoR EES o]Fofokfacilitation) U TE WA= F A TAE
A 7 Feiat Bl A wjaEstedof gk
. Reading summary: A W&& A4 14 EFo =z FAFARES] odlE w7 93
A3 g2 sokstolok et

Facilitation guideline: %= T2 A4 1%9& facilitations ¢35+ 2AES FA O
facilitation guidelines- WtE5o] o]& &83le] 4 EES olF| 75

+9 Aol AAE A9A BAL AU
B WIP (20%): 71¥He s A5Hoz(dolgAl) Feldsteehs Aol
A B7te] 7bE Fas stz @ Aol

1=
W AYA A HEHS D FYPelres AR vgoR B

3HA & Ao|t},
B Mid-term paper (15%): . ZE o2 AA A HH, oo AE Ast=

AR 8 1] FeAgA
AM7dostal g3t
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stUE mlE] AlAskar, olo Ast AlgEAlE A Hrh

W Class discussion facilitation (15%): =H| #&5<¢] #<UJAl<} presentation}
facilitation, 53] “d&-S A= dA=71ebs S B2A 2 Flolth

B Class participation (10%): &=2]%Ql A% 5%, FHALF EEY Fo=
5%°] HlF o= Hr7lE oAl 2 Zolth

1) A9<S (2002). 9171# 9 ol&l: T ALt H7iTe] AFYA M, A& A3}
2.

2) Coombs. W. (1999). Ongoing crisis communication: Planning, managing, and
responding. Thousand Oaks, CA: Sage; ©|&-%- ¢(2001). 97|12 AFYAlA, A

& ARUA AR

3) Regester, M., & Larkin, J. (2002). Risk issues and crisis management. London:
Kogan Page; 3 9(2004). AeF4 o|rdg] PR, Al<: ARFYAolHdE~

4) ol9] 4 A=A AAR = A 2

of
(1
k]
=
Kl
At

15/ 39 7Y: Course Introduction
Syllabus 4 0= g+ 8t7] ZIstol] gl A7

SE,
Y,
o
olo
)

25/ 39 14Y: Issues & Crisis Management Overview

Readings
A71#2 AFUA A

J33e] & TSl 7} (pp. 13-24)
B A27 971 dig SAH d A (pp. 25-37)

AR 8 1] FeAgA
AM7dostal g3t
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m 37 9l7lek 9171 #eE 7]1E s o] 2(61-96)
47 gdEe ek f7dee] 94 o]#(97-114)

Stocker, K. (1997). A strategic approach to crisis management. In C. Caywood (ed.),
The handbook of strategic public relations & integrated communications (pp. 189-203).
New York: McGraw-Hill

Cases
A7l (2001). #1715 =58k A 7= sk V1. A
B A AEAS 917] ol

fol
o
e
me

357/ 3¢ 21%: Scenario and Crisis Management + Worst-Case Thinking

Readings
Schwartz, P. (1996). The art of the long view: Paths to strategic insight for yourself and

your company, New York: Currency Doubleday; ®<2} ¢1(2004). n]E 9= 7]

=, Mg 2y ai s

B 1 v E ¢l 3 Alve s FS1Q17H41-58)

m 27 Al A v AL oW Al A ARI7H59-76)

B 37w 7] Qe v 45 e¥s Ebal dTH(77-96)
u 8%}- e =g P9 HSE olF EF %7](215-250)

B 5= Ayele i 247(350-369)

Harvard business essentials: Your mentor and guide to doing business effectively.
(2004). Crisis Management: Master the skills to prevent disasters. Boston, MA: Harvard
Business School Publishing

B Ch. 1: Taking stock of potential perils: What could go wrong (pp. 1-20)

Cases
A olr#E] PR
B 4 ol E FAksl 917170 93 Aol thpp. 77-124)

SR %’471%?4 A A
AMZgietal g gt
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45/ 3¢ 28<: Crisis Management Theory: Different Models

Readings
f71¢e] ) ol s
53 §71#e e 7 2da) sfERd(pp. 115-148)

Fearn-Banks, K. (2001). Crisis communication: A review of some best practices. In R.
Heath, (Ed.), Handbook of public relations (pp. 479-485). Thousand Oaks, CA: Sage.

Cases
QA o3| PR, 6% <917]7F BATE o4 oj@A aof si=7}2>

55/ 4¢¥ 4<: Issue Management from Crisis Preparedness Perspectives |

Readings
AeFH o] freke PR
m 2 ol ¥ (pp. 33-48)
B 3 o] p¥E] =R -0 E] 2 (pp.49-76)

HER (2004). PRE. A& Ay Aol A2
B A67/24: PRY} o] & A (pp. 415-454)

Heath, R. (1997). Strategic issue management: Organizations and public policy
challenges. CA: Sage
B Ch. 6: Issue communication: argument structures and zones of meaning (190-
235)
B Ch. 9: Issue management and crisis communication-preparing for the worst
(288-322)

65/ 49 114: Issue Management from Crisis Preparedness Perspectives Il

Readings

7] o] o]
m 6% oA §1Y] AFE TATT AT A
m 7 olg 1718 e Qe
B 8% ofEA VIE AW AV

Olaniran, B., & Williams, D. (2001). Anticipatory model of crisis management: A vigilant

6
A 2 S171e) e A A
M7t el
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response to technological crises. In R. Heath, (Ed.), Handbook of public relations (pp.
487-500). Thousand Oaks, CA: Sage.

77/ 49 18%: Media/Journalism Perspectives

Readings
Bennett, W. (1996). News: The politics of illusion (3" ed.). NY: Longman

B Ch.4: How journalists report the news (pp. 117-139)

Goldberg, B. (2002). Bias: A CBS insider exposes how the media distort the news.
Washington, D.C.: Perennial
B Chapter 11: The most important story you never saw on TV (169-184)

Langer, J. (2003). Tabloid television and news culture: Access and representation. In S.
Cottle (Ed.), News, public relations and power (pp. 135-151). London: Sage.

Sonnenfeld, S. (2000). Media policy-what media policy? In Harvard business review
on crisis management (pp. 119-142). Boston, MA: HBS Press

Cases
WAEFA o) #E] PR, 8% <$7]o] A2 wt]el>

473 (2001). #1715 =538k 3AL A7l= SHske VI Ae Y E
m A4 friEEe AE de

)

85/ 4¥ 25: Mid-term Examination

95/ 59 2%: Relationship Management Perspectives

Readings
719 o]
m 27 B, 22-gF 34, 28 $17] #E(pp. 35-58)

B 4?1719 oA (pp. 72-103)

A 9L Q7] Aol AEA
A7 e e
2005 18] / A %




Coombs, T. (2000). Crisis management: Advantages of a relational perspective. In J.
Ledingham, & S. Bruning (Eds.), Public relations as relationship management:
A relational approach to the study and practice of public relations (pp. 73-94).
NJ: Lawrence Erlbaum Associates.

Bridges, J., & Nelson, R. (2000). Issues management: A relational approach. In J.
Ledingham, & S. Bruning (Eds.), Public relations as relationship management:
A relational approach to the study and practice of public relations (pp. 95-116).
NJ: Lawrence Erlbaum Associates.

10/ 5¢ 9%: Message from Reputation Protection Perspectives + Trust

Readings
Hearit, K. (2001). Corporate apologia: When an organization speaks in defense of itself.

In R. Heath, (Ed.), Handbook of public relations (pp. 501-511). Thousand Oaks, CA:
Sage.

Sixth annual Edelman trust barometer: A global study of opinion leaders. (2005). New
York: Edelman.

Cases
A o fp3te] PR, 74 <<lAe] wh ddo|t>

11/ 5% 16<: Application/Simulation 1: Change Communications (HR issue)

Readings
Wetlaufer, S. (2000). After the layoffs, what next? In Harvard business review on crisis

management (pp. 143-170). Boston, MA: HBS Press

Clampitt, P. (2001). Communicating for managerial effectiveness (2" ed.). Thousand
Oaks, CA: Sage.
B Ch. 7: Communicating change (pp.147-177)

Kotter, J. (1996). Leading change, Boston, MA: HBS Press; 34> <(1999). 7| o]
Ak Wkl P Q8 e7b @A suA EH. Aer 4IAk
B A6, AME 1S de 47

8
AR R A71we oA
Azt gvere
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Larkin, T., & Larkin, S. (2004). Communicating big change using small communication

(available at www.larkin.biz)

125/ 59 23Y: Application/Simulation 2: Product Withdrawal and Recall

Readings

719l el o]
B 97 ofwA 9VE B35t
B 107 ofwA 97] #e &

Smith, N., Thomas, R., & Quelch, J. (2000). A strategic approach to managing product
Recalls. In Harvard business review on crisis management (pp. 61-86). Boston,
MA: HBS Press

135/ 5¢ 30%: Application/Simulation 3: High-Stake Communication

Patterson, K., Grenny, J. McMillan, R., & Switzler, A. (2002). Crucial conversation:
Tools for talking when stakes are high. Highstown, NJ: McGraw-Hill.

A2A o|7-dE] PR, 9% <917] #ale} H>

145/ 649 6%: 7Y, 74

155-165/ 649 13/20¥:

155 A¥ki-+= Ethicsoll thsiA v-FA =™, 165 FHHE9 165 W= Final
Term paper ¥t EES A T3 A4S AASH €At
Readings (15)
71 9 o]
B 127 97 et &9

Christians, C., Fackler, M., Rotzoll, K., & McKee, K. (2001). Media ethics: Cases and
moral reasoning (6™ ed.). NY: Addison Wesley Longman

B Ch. 10: Public communication (pp. 199-216)

B Ch. 11: Telling the truth in organizational settings (pp. 217-227)

B Ch. 13: The demands of social responsibility (pp. 240-250)
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